AS4330A (3 credits)

Politics, Advertising, and Mass Media
The Corcoran College of Art and Design

Dept. of Academic Studies Fall 2005

Tues 7:00-9:45 pm Room 14B

Instructor: Anastasia Salter

Email: Ams244@georgetown.edu
Politics, Advertising and Mass Media

This course will provide an overview of the techniques advanced by media theorists for understanding the continual impact of the pervasive media surrounding us. We will first gain a historical perspective on media theory, reading excerpts from the works of landmark theorists and modern commentators. After we have reviewed the theory, we will move on to practical analysis. Students will be expected to keep aware of their media environment by watching the news and popular media as much as possible. We will look at examples of political rhetoric drawn from many sources; including such popular periodicals as Time Magazine; the websites and advertising of political parties and special interest groups; and the “spoof” advertisements offered by Adbusters. 
Grading and Assignments

Assignments will include short group presentations, response papers to class readings, an in class midterm exam and a final project. Grading is broken down as follows: 30% participation and short response exercises; 30% midterm examination; 40% final project.
For group presentations, students will work in small groups to present a critical analysis of a piece of popular visual rhetoric drawn from a source of their choosing. They may present their findings using multimedia or visual devices to accompany their verbal presentation.
Each response paper will be a short, one to two reflective page paper drawn from the assigned readings of the day. All page standards are set for standard Times 12, double spaced. 
The final research project will be an in depth, six to eight page paper, or other form of presentation with equivalent content, responding to a short political or advertising artifact of the student’s choice. The student should consider the context, medium, effects and message, both as desired and as received. Examples of appropriate objects for successful study include the United Colors of Benetton advertisements (choose a few for close analysis); a political spread in the Washington Post or similar periodical; a portion of a film such as Moore’s Fahrenheit 9/11; or similar work. 

Plagiarism, persistent absence (upwards of 3) or continual lateness are all grounds for failure following the guidelines set forth in your student handbook.

Required Readings

McLuhan, Marshall and Quentin Fiore. The Medium is the Massage. Gingko Press, 2001.
Sardar, Ziauddin and Borin Van Loon. Introducing Media Studies. Totem Books, 2002.
Zengotita, Thomas. Mediated: How the Media Shapes Your World. Bloomsbury, 2005.
Course Packet
September 20

Introduction to Media Theory—Why Study Media
Course Overview

Due:

   Student Presentations

September 27

Media Awareness—Introduction to Analyzing Media
Readings:

   McLuhan, Marshall. Culture is Our Business, introduction (handout)

   Gordon, W. Terrence. McLuhan for Beginners, 99 to 102 (handout)

   Adbusters. Spoof Ads (online) http://www.adbusters.org/spoofads/
October 4

History of Media Theory

Readings:

   Introducing Media Theory, 1 to 89
   Stephens, Mitchell. Rise of the Image 2 to 12 (packet)  

October 11

McLuhan and the birth of Postmodern Media Studies

Readings:

   Introducing Media Theory, 90 to 172
   McLuhan, Marshall. The Medium is the Massage, 1 to 72
Due:

   Short Response Paper—reactions to McLuhan
October 18

McLuhan and Postmodernism continued
Readings:
   Gordon, W. Terrence. McLuhan for Beginners, 34 to 37, 42 to 54 (packet)
   McLuhan, Marshall. The Medium is the Massage, 72 to end
   Appiganesi, Richard. Introducing Postmodernism, 19, 20, 48, 49, 138, 139 (packet)
October 25

Midterm Exam!
Transition: The Study of Current Persuasive Media

Readings:


   Hine, Thomas. I Want That! 111 to 139 (packet)
   Heller, Steven. Design Literacy, 26 to 27, 47 to 49 (packet)
   Harris, Daniel. The Aesthetics of Consumerism, Introduction (packet)
   Zengotita, Thomas de. Mediated, 1 to 32
November 1

Branded Culture: Views on Advertising

Readings:
   Klein, Naomi. No Logo, 3 to 26 (packet)

   McLuhan, Marshall. Culture is Our Business, 131-141 (packet)

   Zengotita, Thomas de. Mediated, 33 to 80
November 8

Advertising Continued
Readings
   McLuhan, Marshall. Culture is Our Business, 121 to 129 (packet)

   Zengotita, Thomas de. Mediated, 81 to 128

   Gibson, William. Pattern Recognition, 1, 17, 18, 37, 38, 84 to 86 (packet)
Due:
   Choose an advertisement from a popular periodical (Vogue, W, Time, etc). Write 

   a short response paper analyzing the persuasive techniques and “branding” it 

   advances, and how it relates to the context of that periodical.

November 15

Political Propaganda

Readings:
   Chomsky, Noam. Media Control, 9 to 21, 30 to 37 (packet)
   McLuhan, Marshall. Culture is Our Business, 50 to 62 (packet)

   Zengotita, Thomas de. Mediated, 129 to 208
November 22

Political Propaganda Continued

Readings:
   Zengotita, Thomas de. Mediated, 209 to 291
   Adbusters Magazine, Issues 54, 57, 61, selections (packet)

Due:
   10 to 15 minute group presentations analyzing a taped political segment from CSPAN,

   a news report, or similar source. 
November 29

Media and Ownership of Ideas

Readings:

   McLeod, Kembrew. Freedom of Expression, 171 to 224 (handout)
   Lessig, Lawrence. The Future of Ideas, 3 to 16 (packet)
December 6

Final Projects Due!

The Digital Element
Readings:

   Levinson, Paul. Digital McLuhan, 80 to 94, 145 to 157 (packet)

   Bagdikian, Ben. The Endless Chain, 471 to 483 (handout)
December 13
Wrap Up—The Future of Media
Short in class essay: Responding to media stimulus
Readings:

   Coover, Robert. The End of Books, 705 to 709 (handout)
